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Abstract: the article, the role of marketing in management of innovative development of the enterprise is
considered. Determining the specifics of the application of the marketing and technical approach to the
innovation activity of the enterprise allowed substantiating the need for conducting marketing research at
different stages of innovation. Innovative marketing is the concept of marketing, according to which the
organization must continuously improve the products and methods of marketing. The logic of business
development requires increasing the profitability of production and expanding the range. This is not the only
tool for achieving these goals, but it is very important. Because of successful introduction of a new product to
the market, the company usually either expands its product line, or fixes a new product category.
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Kybanckuii cocyoapcmeennulii azpaphbitl ynueepcument,
2. Kpacnooap

Annomauusn. 6 cmamve paccMOmpena poiib MApPKemuHed 6 YNpAeleHul UHHOBAYUOHHBIM DPA3GUMUEM
npeonpusimusi. OnpedeneHue 0COOEHHOCMEN NPUMEHEHUs MAPKeMUHZ08020 U MEXHUYecKo2o nooxooda K
UHHOBAYUOHHOU  OesiIMeNbHOCMU — NPeonpuamus.  Nno380Aul0  000CHO8AMb  HE0OX00UMOCMb  NPOGeOeHUs.
MAPKEMUH208bIX UCCIeO08AHUL HA PA3HBIX IMANAX OCYUjecmeienus unHosayull. MHHOBAYUOHHbII MAPKEMUHS -
KOHYENYusi MapKemuned, CO2IAcHO KOMOPOU Op2aHu3ayust O0JINHCHA HENPEPLIBHO COBEPULEHCIMEO8ANL NPOOJYKIMbl
u Memoovl mapkemunea. Jlocuxka pazgumusi 6uzneca mpebdyem nosvluleHuss PeHMadeIbHOCMU NPOU3800CMEad U
pacwupenusi accopmumenma. Obe dmu yeau Uiy OOHY U3 HUX MOJCHO OOCMUYb, pA3pabamvieasi HOGble
npooyKmul. Imo He eOUHCMBEHHbIU UHCIMPYMEHM 0151 OOCMUMICEHUsT YKA3AHHBIX Yelell, HO OYeHb 8adCHblU. B
pe3yibmame YCHEWHO20 8ble00Ad HA PLIHOK HOB020 NPOOYKMA KOMNAHUSL 00bIYHO AUOO pacuupsem ce0i0
NPOOYKMOBYIO TUHEUKY, IUOO0 3aKpenisiem 3a coboll HO8YI0 MOBAPHYIO KAMe20puio.

Knwuesvle cnosa: uHHOBAUUOHHLLIL MAPKEMUH2, UHHOBAYUOHHASL IKOHOMUKA, MEOPYECKUNl MAPKeMuH2 U
UHHOBAYUOHHBL MAPKEMUHL.

With the development of market organizations is becoming increasingly difficult to meet the rapidly growing
needs of society for products and services that meet the highest requirements sufficient for the consumer’s
utility. Durable goods become "disposable™ because of a sharp reduction in the period of their obsolescence,
repair and care for them now, as a rule, more expensive than a simple replacement with a new product.
Distribution channels for goods and services are located in a small number of distributors, which can affect both
producers and consumers.

In such conditions, innovation in marketing is a guarantee of successful development of the organization.
They are aimed at greater satisfaction of consumers ' needs and opening new markets to grow sales.

The relevance of this topic is that it is the development and implementation of innovative marketing
techniques that is an effective method of maintaining high positions in the market and increasing the
competitiveness of the firm.

A species is a collection that unites various innovations within the same group. The group is an aggregate
uniting innovation within one of the main areas of the company's marketing activities. If innovation is an
opportunity to enhance the competitiveness of an enterprise, the factors are phenomena and processes that
facilitate the transformation of opportunities into reality. Considering the trends of the modern Russian economy,



it is worth noting the course on innovative development. In conditions of stable macroeconomic indicators, new
prospects for serious players in the European and world markets are opening up. Every innovation begins with
the development of creative goods. Using a creative approach to marketing leaves a mark on the products
created, giving it unique characteristics [1, c. 413].

When performing the research function of marketing, science becomes a productive force, focused on
innovation. The ultimate goal, obtained because of marketing research and information analysis, is the
identification of trends and models of the company's strategic development and assessment of its place in the
market [3, c. 29].

A marketing strategy involves various improvements in products or services. For organizations in which
production has a short life cycle, rapid and proactive marketing activities are required to ensure a high degree of
compatibility during operations associated with the introduction of new production. Consumers find it difficult
to accept new developments that determine their needs. Because of this, it is not immediately, it turns out, to
organize a normal process of communication with potential consumers. Scientists have established that at the
stage of virtual consumption of innovations there is a preparatory process to actual consumption. In addition to
the psychological barriers to the perception of innovative products, traditional barriers arise. There are examples
of promotion of innovations in the market: free distribution of samples, updating of the base product, attraction
of potential users to the development of new products [2, c. 663].

Marketing activities within the framework of innovative development depend on the stage of development.
The non-standard nature and novelty of innovative products complicates the search for areas of their application.
The sensitivity of these features of innovation marketing is important for developing a strategy for the
commercialization of new products.
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