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Abstract: the article considers the role of the state in ensuring sustainable development of tourism in
Uzbekistan. In the conditions of innovative development of the economy, sustainable development of tourism
occurs as a result of economic integration and the systematic improvement of international relations. With the
innovative development of the economy, the role and prestige of tourism in the national economy is growing.
Tourism is one of the most profitable sectors of the economy.
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AHnHOmayua: 6 cmamve paccmMampugaemcs poib 20Cyoapcmed 8 o00ecneyeHuu YCMOUUUBo20 pa3eumus
mypusma 8 Y3bexucmaue. B ycroeusx unHosayuoHno2o pazeumus SKOHOMUKYU YCMoUu4ugoe paseumue mypusma
npoucxooum 8 pe3yivmame IKOHOMUUECKOU UHMESPAYUU U CUCMEMAMULECKO20 VIYYUEeHUS MeHCOVHAPOOHbIX
omHowieHull. B yciosuax uHHOBAYUOHHO20 PA3GUMUA IKOHOMUKU B03DACMAEM pPONb U NPEeCMUMC Mypusma 8
HapooHom xo3saiicmee. Typusm Aenaemcs 00HUM U3 CAMBIX NPUOBLILHBIX CEKMOPO8 IKOHOMUKU.

Knrouesuvie cnosa: pazeumue mypusma, 6HympeHHul mypusm, UHOCMpaHHsle Mypucmol.

In Uzbekistan, certain conditions have been created for turning tourism into an industry that contributes to
the reform of the economy and the improvement of the national development model. Large-scale reforms are
being carried out in the republic with the aim of dramatically increasing the tourism potential, giving tourism the
status of a strategic sector of the economy and the comprehensive development of tourism.

State activities in the field of tourism are aimed at:

* Stimulating tourism development

* Ensuring the safety of tourists

* Simplification of registration at the border and at customs

* Creation of a nationwide network of economic and social research in tourism.

* Creating favorable conditions for the development of tourism

* The presence of a network structure (departments and offices)

* The state as the main regulatory body

* Slow adoption of the latest technology

* lack of qualified personnel

As a result of tourism development, the number of foreign tourists visiting Uzbekistan is growing. So, during
the 9 months of 2019, the number of foreign tourists amounted to 4.9 million people. This indicator compared to
the same period last year is higher by 26% (for 9 months of 2018 - 3.9 million people).

At the same time, the growth rate of foreign visitors from various regions to Uzbekistan shows a different
level.

So, if the growth in the number of foreign tourists from Central Asia and other CIS countries was 24.1% and
26.3%, respectively, then the growth in the number of tourists from non-CIS countries amounted to 54.8%.
From countries of the far abroad and the CIS, the largest humber of tourists to Uzbekistan arrived from the
Russian Federation, Turkey, Afghanistan, China, Korea, etc.

In recent years, with the development of tourism, domestic tourism is also on the path of accelerated
development. The rapid growth of tourism in Uzbekistan will lead to a significant influx of foreign currency and
the creation of new jobs.
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