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Abstract: this article gives information about existence opportunities which are created by the government to
develop tourism industry effectively in Uzbekistan that has great potential in tourism with the availability of
historical cities for example, Khiva, Bukhara and Samarkand. In addition to this, it provides analysis of current
drawbacks and problems which tourism industry faces nhowadays and the development of tourism industry in the
regions and touristic resources in the regions of Uzbekistan briefly. And also, recommendations and proposals
have been made to tackle the problems in an effective manner.
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IPPEKTUBHOE HCIIOJIb3OBAHUE TYPUCTUYECKHUX PECYPCOB - K/TIOY
JJIA PABBUTUA TYPUCTHYECKOU NPOMBIIIJIEHHOCTHU
AnnasipoB C.®. (Pecmy0sinka Y30eKkucTaH)

Annasapos Capoop PpyHzeeuy - Hayunvlli COMPYOHUK,
Gaxynvmem mypusma u SKOHOMUKU,
Vpeenuckuii cocyoapcmeennviii ynusepcumem, 2. Xopesm, Pecnybauka Y36exucman

Annomayun: sma cmamvs 0aém UHOOPMAYUIO O BOZMONCHOCMAX CYUECMBOBAHUS, KOMOPble CO30AHb
npasumenbCcmeom Oasi 3Q@PEeKmueHo20 pasgumus Mypucmuieckolu unoycmpuu 8 Ysbexucmare, Komopwiil
umeem 6GOTLWION NOMEHYUAN 8 MYypusme ¢ HATUHUeM UCMOPUYECKUXx 20podos, Hanpumep, Xuevl, Byxapei u
Camapxanoa. B OononneHue K 2momy, 8 HEM NpeOCMASleH AHAIU3 MeKYUWUX He0OCmamKos u npooiem, c
KOMOPbIMU CMATKUBAEMCA UHOYCIMPUSL MYPUSMA 8 HACTOosAWee 8peMs, d MAaKxice KPAmKO paccmampusaemcs
pazeumue UHOYCMpuUY Mypusma 6 pecuoHax u mypucmuyeckux pecypcog 8 pecuonax Yszbexucmana. A makoice
OvLIU cOenansl peKoMeHOayUuY U NPeoioNHCeHUs No IPPeKMuUsHOMY pewenuto npoonem.

Knroueswte cnosa: cgepa ycnye, undycmpus mypusma, BBII (Banosou enympennuii npooykm), mypucmuieckue
Hanpasnenus, MypucmudecKkuti pecypc, memnusl pocma.

INTRODUCTION

Tourism is one of the promising industry in the service sector that shows an incredible growth rates recently
all over the world. According to recent statistics, tourism industry is one of the world’s largest industries with a
global economic contribution (direct, indirect and induced) of over 7.6 trillion U.S. dollars in 2016. The
direct economic impact of the industry, including accommodation, transportation, entertainment and attractions,
was approximately 2.3 trillion U.S. dollars that year [5].

Generally, Uzbekistan has great potential to attract foreign visitors with the avaibility of historical cities like
Khiva, Samarkand and Bukhara and its green environment, so different measures have been implemented
recently for the further development of tourism industry. Particularly, The Presidential Decree “On additional
organizational measures to create favorable conditions for the development of tourist potential of the Republic
of Uzbekistan” on February 3, 2018, by Sh.Mirziyoev, on 6 February 2018 “On Measures to Ensure Rapid
Development of Domestic Tourism” dated February 7, 2018, which deals with the implementation of the tasks
assigned to them, and due to the large-scale of work carried out by the organizations, the intensification
of the flow of foreign tourists flowing into the country [1].

LITERATURE REVIEW

The World Tourism Organization defines tourism more generally, in terms which go "beyond the common
perception of tourism as being limited to holiday activity only", as people "traveling to and staying in places
outside their usual environment for not more than one consecutive year for leisure and not less than 24 hours,
business and other purposes”[3]. Tourism is travel for pleasure or business; also the theory and practice of
touring, the business of attracting, accommodating, and entertaining tourists, and the business of operating tours
[2].

The terms tourism and travel are sometimes used interchangeably. In this context, travel has a similar
definition to tourism, but implies a more purposeful journey. The terms tourism and tourist are sometimes used
pejoratively, to imply a shallow interest in the cultures or locations visited. By contrast, traveler is often used as


https://www.statista.com/statistics/233223/travel-and-tourism--total-economic-contribution-worldwide/
https://en.wikipedia.org/wiki/World_Tourism_Organization
https://en.wikipedia.org/wiki/Travel

a sign of distinction. The sociology of tourism has studied the cultural values underpinning these distinctions and
their implications for class relations [4].

RESEARCH METHODOLOGY

Comparative analysis, logical analysis, structural analysis, statistical grouping, synthesis, induction and
deduction methods were used in the research.

ANALYSIS AND RESULTS
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Fig. 1. Arrivals of foreign citizens to the Republic of Uzbekistan and departures of Uzbek citizens, (thousand people) [6]

What stands out from the graph is that 2157.7 thousand foreign citizens arrived in Uzbekistan in 2016, this
figure increased by 7 times (1855.3 thousand people) compared to 2000. The number of citizens who left
Uzbekistan amounted to 5,310,000 people, and increased by 12 times (4,867,0 thousand persons) compared to
2000 (fig. 1).
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Fig. 2. Occupancy rate of hotel and similar accommodation facilities by region, (in percent) [6]

In the Republic of Uzbekistan, the occupancy rate of hotel and similar accommodation facilities by region
(places during the year) was 26.1 percent in 2016. In particular , the highest rate was in Syrdarya region - 40.0



percent, in Dzhizak and Kashkadarya regions - 36.5 percent, in Tashkent city - 35.7 percent, in Khorezm region-
14.1 percent and in Fergana region -14.6 percent (fig. 2).

CONCLUSION/RECOMMENDATIONS

Taking opportunities which are directed at further development of tourism industry and using existence
touristic resources effectively is important for every countries, by this way it is nearly feasible to attract foreign
and local visitors to tourist destinations and this, in turn, helps to increase demand for labor force in touristic
regions which means that employment of the population will be provided. Moreover, it causes to rise the
contribution of tourism industry in the GDP of countries.
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